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Graphic Design & Multimedia




Weightlifting

After Effects

| enjoy setting objects
in motion. | know how
to use keyframes and
have work flow experi-
ence in connecting AE
to PS or Al projects.

ooooooooooooooooooooooooooooooooo

---------------------------

Lossless editing, ba5|c
retouching, standard
automate actions, mas-
king and cropping, adapt-
ing mockups.

Premiere

ooooooooooooooooooooooooooooooo

Standard effects, ba5|c
editing, subtitles. Prefer-
ably rhythmic editing. little
experience in color gra-
ding, since most material |
work with is lossy H.264
encoded (Canon 70D).

Maximilian Fabigan

Qualifications and Hobbies
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Repairs Photography

InDesign
Multi-page brochures,

flip-book in combination with

After Effects, live captions,

Color management for print.

oooooooooooooooooooooooooooooooooooooooooooooo

Pr

Console Games

Vacuum Cleaning

Word

Setup of business
letters so they
remain editable for
the customer but the
layout remains.

ooooooooooooooooooooooooo

oooooooooooooooooooooooooooo

Mixing and editing of music to
a pre-allocated time frame

without losing pace or rhythm.

Manual normalizing of speech
recordings, motivating and
directing of voice talent during
those recordings.

lllustrator

ooooooooooooooooooooooooooooooooooooo

Creation of full graphical con-
cepts, file preparation for work-
flow into cross-program projects,
setup and streamlining of stati-
stics and infographics, global
colors, compiling, adapting and
creating the icons, automations,
typographic corrections.

An

Edge Animate

ooooooooooooooooooooooooooooooooo

Animating banners and
logos, implementation into
HTML

: .. Power Point

Dw

oooooooooooooooooooooooo

Setup of presentations

to give the ability to
make last-minute
content changes

oooooooooooooooooooooooo

Dreamweaver

Rearranging of templ

tes, adapting classes,

implementations of

Favicons/Icons/Tiles.

Skill level of my
portfolio-page

— )
— Native Speaker
i+ Near Native

& Basic Skills
v office@
M maxfabigan.at

0699/1154 3225

EHZ See X/1
A-2291 Lassee

Lightroom

Optimization and exporting
of photos, setup of
keyword databases. Not a
professional photographer,
but thoroughly enjoy it
(Canon 70D, zoom, macro
and prime lenses available)

ooooooooooooooooooooooooooooooooooooooooooo

a_

----------

| do my book keeping with
it. Currently not in use in
any other way.




Maximilian Fabigan

Curriculum Vitae

. Important

. Complimentary

| hold my big sister’s
——1 Gameboy in my hands
Y for the first time ever
and cannot think about
anything else anymore. My
father is not a fan of the low in
contrast black and green display

| play Super Mario 64 at a
friend's place and once
again | am hooked. My

{|=|i

My father gives me a
dumbbell set for my
birthday. I'm initially
disappointed, since
none of the discs are
compatible to any of my
gaming consoles.

2007

| finish my education in
Toronto, move back to Vienna
and go to auditions, repre-
sented by Actors & Company.
| also enlist in theatre, film
and media studies at the
University of Vienna.

A

2013

Andreas Pawlik replaces one of
our media design teachers. He
speaks about typography, form
and content and offers an
internship at his bureau. | get
home and start to redesign my

portfolio.
A

ﬂ and gets me a Sega Game Gear. father gives in and buys me ‘ ®
1989 | want to learn how to read, My parents buy a my Nintendo 64 despite the N
The wall crumbles.  since the game manuals are house in Nova Scotia.  complete lack of a holiday Academic studies are not my 2014 d fo r m /
I'm unaware of it and  nothing but “Lead Desserts". I'm not stoked about nearby; | find it hard to forte. | go back to the roots Andreas Pawlik employs me =0\
1988 prefer drooling on A spending the follo- maintain social contact with : and shoot a hilarious guerilla at dform. | get professional | switch to free-
Adrian Frutiger  the joysticks of my wing summer people who don’t know how | suddenly notice that video, with Robert, we insight into successful lancing and con-
1984 releases the brother's Atari. 1991 holidays there, but to properly hold the joypad. my biceps has grown. instantly win the Black Jack creative projects — from first tinue my work
PostScript1 ~ Avenir. \ Jonathan Hoefler learn to speak Eng- ) | ask my father for a Cola commercial competition research to final presentati- together with the
developed by modernizes the lish fluently. ST with it. We are drowning in on. | get to know the team of team of dform
Adobe. neoclassical Didot. and more discs. Coke and money. Biowissen.org. project oriented.
| | | | |
| | | | | | | | | | | | | | | | | | | | | | | el
1980s 1990s 2000s 2010s
I I I I I I I I I I I I I I I I I I I I I I I I i i
4 | | |
Susan Kare develops
the Chicago, it 0JO) 1994
serves as a system font | am born in Vienna during a snow Hoefler & 2008 m @ 2012 |
for the Apple Macin- storm. According to legend my Frere-Jones v Hoefler & (o) ®) =) LI JS | LI gel D
tosh systems. father holds me up towards the \/ release the | get my A Levels Frere-Jones Coke and money are gone. | can hardly move because | get into the two-year multi-
\/ skies with the words “This is a 1992 Knockout. 2000 at the BORG release the Robert and | work for Chris- of all the highway rushes. | media course at dieGraphische.
1982 Maximilian”. He ends the Neville Brody Y Y Y Polgarstrale Vitesse. tian Kulhavy, setting up switch to a completely The Adobe Creative Suite is a
Robin Nicholas and Patricia century-long tyranny of the first releases the Y | take over the lead Y with top marks. exposition stands at pharma- different work field and gift of god. We almost exclu-
Saunders release the name “Hans". Thanks, dad! Blur. o role in my school’s ceutical congresses all start as a delicatessen sively have competent teachers
Arial so Microsoft can e musical “Karambolo”. y around Austria. | learn what counter at Billa AG. That is who help me evolve every single
circumvent royalties for the My parents move to Lassee, Suddenly all the girls it feels like to speed down challenging for a few day. | get my diploma In Octo-
Helvetica. It's the begin- Lower Austria with me. In want to make out with highways at 140 km/h with a months, but can't be the ber 2014 with top marks.
ning of a never ending feud. elementary school | get to me. Unfortunately The aptitude tests say | fully loaded Renault Traffic, end. | focus on setting up
know Robert Lauer. From none of them know should get into the hotel including trailer. | lose the my portfolio to get through
Y Y backwards eaten Cereal to how to power slide in industry. I'm heavily | move to Toronto and attend ability to enjoy radio music. the entrance examinations
o newsflash parodies - it's all Mario Kart. against that and attend Toronto Film School. I learn a at dieGraphische.
,‘% recorded on VHS. school at Vienna's first lot about acting, camera and
/‘ James Cameron's Chernobyl school to offer laptop filming techniques. | turn the
“Aliens” hits theaters. turns out to supported classes. | feel friends at my dorminto a
be a bad idea. so 21t century when i Mario Kart 64 elite force.

hand in my homework on
floppy disk.



What does I:IEIHEtEIt‘iDrl
mean tor you

_ompetition Chart

During the holiday season of 2014 Sony announced a com-
petition to win one of twenty 20th Anniversary Editions of
the Playstation 4. The means of design were free to choose,
| went for a textless infographics concept that dissects the
iconic Playstation logo into its four color elements and re-
assembles them into something new.

Apart from the horse and the soccer ball all icons are either
completely drawn and vectorized from scratch or strong-
ly adapted from existing ones. Unfortunately | didn’t win,
nevertheless | am proud of this work. Words couldnt de-
scribe all the emotional attachment | have for video games
any more accurately than this chart.
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of the icon system for the Taurob hazard mission robot. Under the

guidance of Andreas Pawlik | also helped to redo parts of the entire w é
interface such as simplifications of compass and artificial horizon and

a better legibility of atmospheric values. | also took care of an internal X

production phase video to document the work done and boost morale @ @ @ ‘ @ @ ‘ @ @

of the team.
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http://youtu.be/8PjSgxr_zWY
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http://youtu.be/raKzg-VEB34
http://youtu.be/dr1JZUvP3Rk
https://youtu.be/U3wCC1I8PFE
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Tomorrow ls...

EXpOSitiOn DeSign LESS! | Love Brot

Studio Dankl

18

das biber
->biber magazine

At this MAK exposition during the fall of 2014 | was involved in designing bill- i multgisziplingren Teams antwickelt Kathring Denk nous e der ruttiothnishen Communty nerads - und seigt demis M LCIICTICI
u £ A " Designstrategien, um auf aktuelle soziale und &kologische jene spannenden und scharfen Facetten Wiens, die bisher in kei- ‘_ L
boardsl the creation of wireframes dunng the pre-produc‘“on phase as well as Herausforderungen zu reagieren. ner deutschsprachigen Zeitschrift zu sehen waren. YL P

content selection for the interactive video walls and video guides. It was a true
multimedia exposition about the tenth year anniversary of Departure Vienna,
one of the main economic supporters of the creative industry in and around
Vienna. The combination of several interactive media channels in a huge
museum that is usually a place without visitor interaction, led to me being
on location for the five week duration of the exposition, to guide visitors
through the interactive content, which gave the exposition its final media
channel, the human interaction. | also shot a promovideo as a reference to
the amazing work done by the team around dform.

Mobile Gasﬁ:r‘eundschaft

->chmara.rosinke

a \
-gelia Fitz ud ichael Rieper .

-
-
; ,How to Live in Vienna“ gibt einen Einblick in die Ent—.

o e
The project mobile hospitality (Mobile Gastfreundschaft)
pays attention to an important aspect of our design work —
the responsibility and the self-initiative in public space.

= = » | [y -

wicklung des Wiener Wohnbaus vom Ende des 19. Jahr-§
hunderts bis in die Gegenwart|

Exposition design under lead art director of Andreas Pawlik

Das Projekt basiert auf 6konomischen Uberlegungen zur
Knappheit innerhalb des existierenden Wohnbaumodells.



https://youtu.be/kCrAUdlEILo

Futurelab - the World

iNn 50 Years
Statistics Design

The exposition “Futurelab - the World in 50 Years” took use of the same infra red touch screen
technology of the preceding “Tomorrow Is..” exposition. Since the content was completely
different, i focused on envisioning future styles
of infographics perception that simultaneous-
ly comply with timeless principles of visual
intake of information and also challenge
the recipient to think ahead into an even
louder, faster and technology driven

Uberleben mit
Ende 2011 lebten in Oster
Manner und 160.079 Frau:

Bei 34 4% der mannlichen |

weiblichen Betroffenen lag it
diesem Zeitpunkt schon lber

Freiheit weltweit
In Prozent der Gesamtbevdlkerung
(711 Milliarden, Stand 2014)

Absolventinnen

Abbrecherinnen

Ausbildungsgrad
der Migrantinnen

Erwerbstatige nach héchster abge-

Gehirn vs. Computer
Ein Computer ist dem Gehirn durch
geringere Schaltzeit eigentlich Gber-

. . H - ?1
o schlossener Ausbildung in Prozent (2007) Nicht frai legen. Seine hohe Rechenleistung verdankt "
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Erde und Mars
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in mancher Hinsicht wie z.B. mit Tem-
peraturen zwischen 20° und -120° Celsius

und 25h-Tagen. Der Druck in der Atmosphéare
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£Y) PELPHARMA

Package Design

During my work at dform | was regularly involved in redesigns and new
projects of Pelpharma. Often based on pre-existing lllustrator files, the
main work consisted of color scheme adaptations and typographical
alterations. This detail focused work honed my skills of applying strict
measures and parameters to a project, as they are legally paramount
in the pharmaceutical business for example. | was also introduced to
the concept of Pantone colors - and how important it is to double and
triple check the color values via Acrobat before the final printing order.

19d40) uap inj
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PelCare’
Lipo-Milch

mit 5% Urea
fir den Korper

Zur Pflege sehr trockener, lipid-
und feuchtigkeitsarmer Haut

Ohne Parfum
Ohne Konservierungsstoffe
(Ohne PEGs, Alkohol, Silikone)

Flir Neurodermitiker
hervorragend geeignet

Klinisch getestet

Enthalt keine Inhaltsstoffe
tierischen Ursprungs

&5 PELPHARMA

Ein Osterreichisches Pharmaunternehmen

Eigenschaften:

PelCare’Lipo-Milch ist
eine Wasser-in-Ol (w/0)
Emulsion, speziell ent-
wickelt flr die sensible,
sehr trockene Haut. Sie
enthalt nur wenige und
gut vertragliche Inhalts-
stoffe zur Hydration der
sehr trockenen Haut und
zur Linderung von
Spannungsgefuhlen.

Hydrophobe (wasser-
abweisende), schitzende
Milch-Emulsion fur sehr
trockene, lipid- und
feuchtigkeitsarme Haut.

Enthalt kompatible Lipide
(Hydrophobes Moisturi-
sing). Enthalt 5% Urea, 5%
Lactat und 3% Glycerin

(Hydrophiles Moisturising).

pH-Wert: 4,0-5,0

Vertrieb in Osterreich:
Pelpharma Handels GmbH
A-3001 Tulbingerkogel

PelCare’
Lipo-Milch

mit 5% Urea
fuir den Korper

Zur Pflege sehr trockener, lipid-
und feuchtigkeitsarmer Haut

Ohne Parfum
Ohne Konservierungsstoffe
(Ohne PEGs, Alkohol, Silikone)

Flir Neurodermitiker
hervorragend geeignet

Klinisch getestet

Enthalt keine Inhaltsstoffe
tierischen Ursprungs

&5 PELPHARMA

Ein Osterreichisches Pharmaunternehmen

Ingredients: Aqua, Capry-
lic/Capric Triglyceride,
Cetearyl Ethylhexanoate,
Urea, Polyglyceryl-2-Dipoly-
hydroxystearate, Sodium
Lactate, Glycerin, Dica-
prylyl Ether, Polyglyce-
ryl-3-Diisostearate, Lactic
Acid, Magnesium Sulfate,
Ethylhexylglycerin

In Apotheken und bei
ausgesuchten Hautarzten
erhaltlich

Inhalt:

200mle

Bakteria without Poxclin®

Bakteria blockade

with Poxclin®

Verwendbar bis:
CH.-B.:

510149




>10.000 Units |- I 1.5
7.500 - 9.999 Units |5 N 0.8
XY.2% XX % 5.100 - 7.499 Units | A 0.9
The field of statistics design is definitely one of my strong suits, also be- S S m 0

yond exposition design. The ever growing trend towards online-first annual 3.000 - 3.999 Units m 0,0

reports has speuﬁc workflow réqw@ments for responsive web design 100 = 2.999 Units 0,8

Annual Report Graphics

Part of an annual online report.

100% —XY,Z%l —XX%l

-X,Y. PP
-XX,Y PP
+0,Y PP

-X,Y PP
-0,Y PP
-0,Y PP

such as the compliance of specific widths to ensure a flawless reflow to a B Weltweit- 18.4 Mio. Uni A e
) ; ! ] ] e AR (T Gt G e (e A B Q eltweit: 18,4 Mio. Units uhrpark: 4,3 Mio. Units
nu.m.ber of §Creen sizes. Ther.es also the regun*ement to CompIY Wlth.the aOREIIONT A0 ORH O oGRS O (LQ(L (5.035 Fahrzeuge) (523 Fahrzeuge)
existing design schemes of clients, but to simultaneously maintain a high
level of last minute editing freedom via lllustrator in order to correct values

and to optimize the work flow for future annual reports. Since these are
real examples from an upcoming report, | decided to change both values N Hauptzentrale @
and color schemes to protect the property of the client. Nebenzentrale 0
é Nebenzentrale (im Bau) 0
Standort Kategorie 1
Gdynia J ‘
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Sachanlagevermégen XY % XY % XY % XY% Eigenkapital A L N Temeschwar
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ALTE FELDAPOTHEKE
Wine Bottle Promotion

For the holiday season 2015, the pharmacy Alte Feldapotheke asked
for a fitting design for their wine bottle promotion. The style was only
vaguely defined as »dual colored« and »historic«. | went for the direc-
tion of end of 19th and beginning of 20th century.

Personally | slightly prefer the neoclassical concept the client chose
the Fin de Siécle design on the left. Above all | was happy to be able

to help the pharmacy in this rather urgent matter, since it wasn't the
first time members of my family helped them. Decades ago, my grand-
mother and great grandfather took care of the setup and design of the
show windows of this business.

99 ALTE &=
(" FELDAPOTHEKE )

SteEPHANSPLATZ SA, 1010 WieN
=5~
Gesundheir & Lebenslusr
Seit 1320 sind wir bestrebr
unseren Kunden auf beiden

Gebieten ein kompetenter

Qﬁ Parmmer zu sein. €=:9
SRiesting 202 j_
ML/UI[%E_/ ) ]Q(///m{z(/ })/4—( 2
_
www. ALTEFELDA POTHEKE.AT

——“m"“
TEL 01533 65 71

& 0%

———Z\ V|

STEPHANS N 1010
PLATZ SA & o/HYo~0 Wien

I—ALTE—\
FELDAPOTHEKE

<
Gesundheit & Lebenslust

Seit 1320 sind wir bestrebt
unseren Kunden auf beiden
Gebieten ein kompetenter

Partner zu sein.
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@ > Tr1s 01533 65 71 <
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L/—‘ —_——)

Gesundbeit & Lebenslust

Seit 1320 sind wir bestrebt
unseren Kunden auf beiden
Gebieten ein kompetenter

% Partner zu sein. €=9

&@ L&f 207 j
Veinke /4/1/ A 1//;'/ al ])/4

Pezente Noten von Pfirsich,
jugendliche Parbg, gbendiges
Saurespigl. Vigl Pruchtschmelz,

lgbgndig im {Ibgang. Spezial-
abfdllung fir dig alte Peldapotheke.

wWww, ALTEFELDA PO, F[—][EKE AT
gﬂm 01533 65 71




14103|2014
NS vs. Drago



https://youtu.be/RfZgov7P14Q
https://youtu.be/RRQjEGnHu7U
https://youtu.be/_8bYANLvYRc
http://youtu.be/pesepGcFClw
http://youtu.be/jGF3AvaOzHo

Werbegestaltung
Walter Winkler

Business Print Material

As a token of gratitude for continuous help in the field of house
renovations and repairs, | decided to set my brother-in-law up with
new business print material. His wish was to include a logo mascot
based on a fox sketch carved into leather. My focus was to find a
pleasing font combination that would imply both a friendly working
atmosphere as well as solid work and products to future clients.

-

JBUIAN JS1{BAA
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Werbegestaltung

Walter Winkler
—,

5 = EAMY FIEN I_'.'j".:'_ll::::

o french press

v sl Cappuscing grourds

iraction, dripper red rediurm rédend aro-

amricend al. dopplio hall snd half con panna

ffbartaile ey singe ihot macchats clkinng. wings latte crema

Werbegestaltung
Walter Winkler
—

Valemingasse 22, 1230 Wian
Tel: 0450 23490 33

w.winkl@al.net

Werbegestaltung

Walter Winkler
“Ww

Valentingassa 22,1250 Wian
Tk (O 53
W winklEa 1 net
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